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Abstract

This thesis aims to explore the role of social media in increasing brand awareness in
Georgia. While there are numerous studies related to the use of the internet more broadly,
social media is still a relatively young research field in Georgia. Existing research is limited to
a few notable studies done by Georgian NGOs however, these studies predominantly focus
on the safe use of social media and other aspects not related to branding. Although the topic
of social media in relation to brand awareness is increasingly being addressed in foreign
literature, research specific to the Georgian context appear to be missing. This thesis
contributes to the literature by addressing the gap in research concerning the role of social

media for brand awareness in Georgian.

The preface of this thesis outlines the research question, the motivation for the topic
of research and the methodology applied. This is followed by an introduction of the "brand"
definition applied, and a historical overview of the concept. With references to the literature,
the thesis argues the importance of studying brands beyond the domain of marketing and to
economics, from a sociological perspective, which will be the focus of this thesis. Aftert this,
a presentation follows of the literature and theoretical framework concerning effective use of

social media by businness.

In the analytical chapters, a qualitative analysis of 7 Georgian companies is carried out
in order to explore the relationship between social media use and brand-awareness for the
companies. This includes a content analysis of the companies’ respective Facebook pages as
well as interviews with 86 current and potential costumers of the selected companies. The
findings of the analysis highlight the important role of social media in branding of Georgian
companies, and sheds light on the similarities between the social media profiles and specific

shortcomings in their social media strategies.



Ls®Bg30

L1 R Lo O 1
0530 1. @0GIOIBHTIOOL BOTMDOGNGS...c.vcuiriiririeriisiirnsieseriessensssisissssienissssassssssasasssaens 7
0696000 - 3963005MGTOOL OBEMEIOS.....cviiiiiiiiiiiiiiicici e 7
306 JIB0L BMGOU? ... 9
06960b0 MMYMO3 639GV OBEOZWOBS ... 12
bmEosEOHO I900L MHMEro dMGbEOL FgMBG30L SOMEIBA0 ... 14
LM E0SEOHO 905 FoM39BH0bYOL 293960l BOHs ABMBWOMTO ... 16
0530 2. bm305¢2M0 FJE05 O BOBBYUO.....c.ovcrieiritiriririririiriiiisiiiiseesseirensaesesean 23
IMLYSPACE ...ttt 24
YOUTUDe ... 25
FACEDOOK ...ttt ettt 26
2.1. 06¢gmbgE0L FcbIMGDS 5ogSMIMIZIUDMBO. ... vieirercrsrsisiireresersrsesiresesessesseeressssnsasees 29
2.2. bm305¢rM0 905 JBIFAODMBS....ecviviririniriririniriririiie s 32
0530 3. 33029300 TIWORTV0.c.cvvirirereririirrnreritriinissssisessasssssssssssssssssssssesessssssssssssssess 35
3.1. 3019361030 565CPOBOL FYOIYIOO ..eviviiiiiiiiiiiiiicic e 36
3.2. 3m335605m5 Facebook 23960930l 30mb3H963)-9650B0 ... 46
3.3. 3m3bdoMm9d9gms M30L93M030 330930L TJWOIRIOO .evvvvivirirereiirieiereieeenenes 62
QORI e 65



QOBIIDIO 1. 69

QOOBIIOIO 2 i 71

259mLsbEgdgd0Ls s OsYM3YOOL Bs3MBIcZseo

B3900BOBNYENGDO T .. 34
AOTMBIBTIEIGOO 2 o s 47
AOTMUBIDTIEIGOO 3 .. e 50
AOTMUOIDTIENIGOO 4 ...ttt s 52
B3900BOBLYIENGDO 5 .. 54
AOTMBIBTIEIGOD 6 ... s 56
B3900WODLYENGDO 7 . e 57
39FMBIBIEIGOO 8 .. 51

QORI L s 62



d9lssg5¢mo

LM EOSEMOHO 390s 5505693 TMEOL 0bFZMOTs300l Ao(33e0Ls s 2obbowrzol
06@&9mb9@LTMsgdss. Bydoldoge 390239ML, HMIgwoE bl »igmdl dmabdsmgdergdls
Mol MODO0JOHMNMISL s o0 Fglodegdmdsls  5dEg3L,  gosbosmMb  3mb@E96@o,
Lo3MMoMo sHBMO s Fgbggdgdo, dgodgds ghm@ml bLmEoswrwemo dgos (Neti, S.
(2011) SOCIAL MEDIA AND ITS ROLE IN MARKETING. International Journal of Enterprise
Computing and Business Systems , 33. 3). b E305E¥)OHO IJEOOOL 0YS, O5TY>OML 3538060
Q5 2559¢0gMHML FbsMg9gdls MOl b Mds. Bmds s 390ERBFYMdS Lm0 mEMo FgEos
3930060l dsbolgdos (Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN MARKETING.
International Journal of Enterprise Computing and Business Systems, 23. 2).

LM E0sOHO 900l  GOHM-9Mm0  496sMmEHJdoL dobggom: d9os FMosBMHYIL
DMPOWI, Y39wox9gML, MOLSE 39300600 543l 193esdslmSb s 0 gdol M) 0bFMEMTs>3zo0l
29000m3905Lmeb Lo sdmdEgdwrm sGbgdOL dgdgzgmdom. LoBY3s ,LMEOIWMO* 30 - babl
359 06003000q0L MMl MONOJOHOMBL, M508] XaRTo b gPMMMOSTo. gOHO©
50930 gl MO0 GH9MI0bo 4EolbIMOL 15303MB0 3930/ LoQsdMIEgIM 3ESGHTBMOASL,
Gmdgeoi 89ddboros b3gE30x03M0 0bLEOWIY6EJOOL LsdMswgdom ©s 0bo3z0HdL
dmOob 39OLbmbsEHo 0bEgMod300lm30l odmoygbgds (Neti, S. (2011) SOCIAL MEDIA
AND ITS ROLE IN MARKETING. International Journal of Enterprise Computing and Business

Systems, 23. 3).

50558500 bbgo@olibgs Lm0 Mo 9903sGBRMMIgd0 sMIGdMdL. Andrea Kaplan
@5 Michael Haenlein bm@Eosgrw® 990sb s0fg69b, Grmames 0b@ghbgd) 93¢003530900L
X3IRBL, O™Igeroi web 2.0-08 0@gMEmyom® ©s 39dbmemaome dsBolgdHgs 89Jdbowro
5 O®MIgeroi byl Mfymdl Imdbdsmgdeols Joge 3:063gbEol d9dadbsl s Aol oBosegdsls
(Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN MARKETING. International Journal of
Enterprise Computing and Business Systems, 3. 4). ©@©ql 30639bGHL Job0sb s sBoscgd9b
565 dbmwm© 060300900, M99 3MI3s609d0, OMIWGdOE o306  3OHM©YIBHL
Mmb50b, dmsd53eol 256M9dg, 3060306 IO L 536Mdb.



LM E0SIOHO 390, U 9b5dgM™M3g BHMIBLO, dBoBbglolmzol 30 ob gMo-gHmo
956 39¢0bgmeo Igbodegdemdss, MY 39dMMoiEbogl GHMmooEovye 849595350l s
3003560901 3065306 BMIHsMYOWIOMID 5353806090L. LimMgo 5dob godm, 3wsby@ol
00mgdob yzgas d0BbgLo, sfygdo obgmo oysbEgdom, OHMYMMGIOS ,,BEHIMdSJBO™
,»90009005%, 3936900 SPOWMIM030  Lobsgobggdom, sdBHomMe  Bykyegzgb
beEosE  dgosLEHMGHR0gdL (Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN
MARKETING. International Journal of Enterprise Computing and Business Systems, g3. 2).
bdoto 3033560900 Jobosb (3939  2obYMmRogdgdLSE, MMIgdoE LMW YIGO
99005856 393H0b30L LEBHMEHYY0BYs 3sLwbolidygdgwro.

LB E0sOO 9905 39039300l Lsdo FMEZ35M0  M30EMOBHYLBMBS  FEYMT>MYMBL
00580 MMJ:

1) ob gdbol Tglodgrgdeomdsl  FoM3gEHMmEmygdobmgol, MHmd dso o6  dbmerm
00605 a06Mmb 35305600 3MM©I305, 9599 BrmBobMb BMIbIsMgdol M®RY390L o
3°0m35¢obHobmb olobo.

2) 0560393HM@magdl ol 95030 gdL obgmo bsdoBbg XamEgdol dmdogdol 3MmEgul,
(2993053 gLodErMms, 8,mdsgsendo dMY6EOL BOOL 3Mm3gdo JooE™b Imbsfogmds.

3) 69003090 5dBH03MdS MOMJIoOL bEm3z5b0 EsbIBIGINOL 30MMdJOT0 bgds, oD,
OmamO3 Fgbo, LmEoswo 99003983390 I00L MAgEHILMdS Rsbms (Neti, S. (2011)
SOCIAL MEDIA AND ITS ROLE IN MARKETING. International Journal of Enterprise
Computing and Business Systems, 3. 7).

LEMEOsWYOHO FJEOO0s IBSEB0YXIEH0B0 06FHIMbYEH/FMmdowmEo 0bLEHOMWAgbE0s,
Omdgeo 99000056906 GH9dbmermyosl s bLmEoswrme  MODOIOHMBYOL, LoEYyzgdol
(LoBdMEMgdOL) sdmygbgdom (Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN
MARKETING. International Journal of Enterprise Computing and Business Systems , 33. 4).
OILEEIMOOM 3033560900 od0gM GO0 dogdom 0m30Lgd9gb Lm30swME F9os
956393H0bL.  gRMLEBHIO0Ls s 390L50GJIOL  Aboglo, LMEOSEWEOO TgEos  sbogo
GOy sM3930bado (Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN MARKETING.

International Journal of Enterprise Computing and Business Systems, 23. 2).



3WMBSMM0 3033560900  LmEosem® 390l 500d35996, GmameE  3mGH9bome
956393H0bgyMe  3EoBBMEOASL, 353056000 BoMg3wsdm  3533560900L  AoLAE0YMYOLS©
(Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN MARKETING. International Journal of
Enterprise Computing and Business Systems, 33. 2).

4390039 H99mo0bodbeosb 998mdobstg bsmgwos, vy MoGmd dmobdstgb
©OILEEIMO0m, OMAMOE dmbobagmds, obg doBbaLHMggdo LmEosw® dgosl sy
5JBHomEo@.  9lbodbsgos,  MHMI  AMdOErMMO  3H9dbmwmaogdol  Asbgomatgdol
350565, BEOE0sMOO 89053EOGBMOMAD0E 530M56M9d96 Loz Mmse FMdOWIM
396L0gdLY MY 530353090, M3 53 3EOGHBMEMINODY 300093 MROM IgEHo IMIbTsMGdOL
P30mdol  3m@gb3oswl  Lobogl.  ®53gbodg 30l ob  gPom-ghmds  53gMH039e0ds
69©05J3H™Md> (Tim Nudd - 3990035305 Adweek) Ubo3mmsG0 M30m9MOL  239MGDY
3995939946y 0bxgmMTs305 030L Jglobgd, 0¥y Mo MoMmEYbMdOL dolioersl g3bmds wegdo,
5063969900 5530560 LM FOSW G g0 3ESGHRMEOTsDY. Jobo MJdom, Lsdwyswm
dmdbdomgdgo 300 BWEHOL ™®EYbmdol dmdo®  3MBEIBGHL  s;Zo0gMgdl, o3

0530LBWgdOL J9b53900L LoaMdgls MEGHMEOIYOS
(https://twitter.com/nudd/status/912669813406912512).

©EgoLIM30L  93mbMB03MMO©  5dBHoMGmO  Jmbsbegmdol 70% 356Mo©  0Ebmdl
bmgoseme  dgosbogmagl  (Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN
MARKETING. International Journal of Enterprise Computing and Business Systems, 3. 9).
bdoGo ImIbTsMgOgdo gOHmLs @S 08539 LME0SEME F9E053OGBMMTsL Lb3sILLZS
9mfiymdowmdsbg 0ygbgdgb, Gog 9o MbEs0bRIMMMIMBSL 5dE0gMgBL. ToQO0MS,
dmdbds6gdgdo Lmgoswy®o Jugeo Facebook-ol 39039MLOOL  3oMogErwmGs, 91939
9mobdsgb dols IMdOIO s 3esbTdgEHol 53¢035309dL. BmIbIsMgdEgdol bofoero, s1939
LoGRgdemdlL Facebook-ol dgligbx ol 53w035300m. LMEOSEMEOO TGOS SEBSM Y39WwsHY
LPGo0 o Fom@GH030  LoMegdss,  dmAbIsMgOEgdOl  B5350L  ILS3E30MGOMS©
3™0835600l MBO0E0SMO 390239MMB. gi JoMFBH035® FJOIGds 2539V FoQICOMS,
bmEosErE 3905 339MDY 3mA35600L 390339MOL dolsds@mols dJoddoom (Neti, S. (2011)
SOCIAL MEDIA AND ITS ROLE IN MARKETING. International Journal of Enterprise

Computing and Business Systems, 33. 11).



©OEO  M5mEgbmdol  ImIbIsMgdol  dmbo3zol s 499403900l FsB3z969d0ol
3m3H9bE0e0 BMEOL A9M©s, LmEoswwmmo dgos s15g3g 808Bo39geo 0bLEMIgbE0s
06960l 0doxol dgboddbgers; gl 0go 3M9bobaol yz9wsby LMsRo s dwogeo
Lodwgoegdss (Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN MARKETING. International
Journal of Enterprise Computing and Business Systems, 33. 11).

B306L 93mgs8o BoM39BHMEmMaqdl  goblsMm®mgd0m 0BosgL dMYbol T9gddbol
5 GHMBGH0ME0 2Hgd0. OO YMoE®Yds godmds gdmEo® dsM39E0bal, dsom dmMob,
OMRMOE OO, 0bg Mmbesob 3938060900l d9Jdbst. (Keller, K. L. (2016, October 5). Brands

and Branding: Research Findings and Future Priorities, §3. 744).
30BbgLOLMZ0L b33m0 60TZ69w™3z5605 LemEosEMEMO dgEool Mo Tbsmy:

1. bosGrxgdol 999306090, 3993sbgeol Mmols 3993060900l botrx by

2. 999mbsgeol 800gd0l 5¢rds0mdol DM
b 305 OHO Igo0ol 39d39Md0m, 30336093l LT gds gdergzs0m:

1. 295%056MHMb 35305600 3mEbs s Qodm(30wgds
2. 99o0fomb dmdbdotmgderols mbgdsdo

b E0sOHO 9905 IMIBTsMYOGL 5deg3l Bodwgoengdsl, Lbgs dmabIsMGOGdL
©59b3sMMb. 030, 91939, BOOL  3MEI6E0MOO  JeogbEIdol ML, LsdmabIsMYdM
935639e0olBdol!  89939md0m,  TgLodsdols®, LmEosEMO  FgEool  MB30MmSEHYLIMOYOL
dmM0oLss dM9bDBg §zomdols s dobo (36mdsmdOL gobMos (Neti, S. (2011) SOCIAL
MEDIA AND ITS ROLE IN MARKETING. International Journal of Enterprise Computing and
Business Systems, 23. 4).

bLmEosEOO  89058560393H0b0  gb  BLEAHMIGJROMNWO  ©s  FJOMOMMYOGO
36 39L05, GOl 39d39M000 3335605 5450dYdL dMNBEOL go3egbsll s MYg3MESEOL
30mG9bEome 9mdbdsMgdegdl, 930mb39wgdls s Fbo®msdFgMgdl dmmol (Neti, S. (2011)

! 963060 LsdMIHAsMGOEM 93569290 0DT0 29 olbdmdl LoEosEosl, MMEYLsE 3nd3sb0s 0bowIZL
90abIoMmxdgdL, HMIgdoE 08Ybs dogH §bEMB0E MMIgEr0dy 3HMEIEL, obobo bbggdlsg Jo®EHogzs©
50369396, godmEsmb s Gg0dobmb gl 3GMmmdsos.



SOCIAL MEDIA AND ITS ROLE IN MARKETING. International Journal of Enterprise
Computing and Business Systems, 3. 5).

3™ 3H9babEool 3569w IMIE, PVOMOEY 0DBMHYdS BoBMmbosm3swo
00 JoOmMEro 3m33560930Ls, MMId0E LMoo dgosl o6 39¢0bymeo dobbom
5JBHoMMms©  dmobdsmgh. 51939 0BOGds 00 IMIbTsMYOEGOOL  Mobzo, OHMIYdO3
06030060 35305L 306309EHo 36960l Fglsbgd LimMgo LmEosw o Jugwgdosd 0ygd9b.
bodomomggwmdo  sbgom  LmEose®  Jugargdl  FmMob  2oblogMmMgdom  QsdmoMBg3s
»Facebook“-0. 35U §3994bols IolESd0m 99536530, Lb3sEILHZs sbs30L FTHAsMYdIEO 34o3L.

33wg30l 30Bsbo
33930l JoBobos osy0bmls:

L. 65 O sLGMEgdl bodoOmzgermdo LmEosw Mo dgos 3M9bol 3bmdsmdol
3906Msd0?

2. 650gbs  Bgdmgdggdl  dmIbToGgdgbg  LmEoswryMo  dgos  dM9bol
d96mB930L5L?

3. 06@gbloMMo  godmoygbgds mvy MO Lods@mzgwrmdo 3G bool  dgmBg30LsL

L300SO Jugegdo?

330935 §om3mTmdlL sboew 30bsl 0dol Jglobgd, v Mo OEIdoMO Fbsmggdo od3L
beEosWOHO 900l godmygbgdsls ds639@0bydo; Mo G9bwabiogdo s®LYdMdL 53 dbGmO3
Aberxzomdo s HMYMOO BB BodsMm3gEwmdo.

33wg30l  303mmgbs:  LemEosw Mo  Ggos  Lop®Adbmd  253wgbsl  sbgbl
Logomm39wmdo 3M9boL 3bMdsMdOL QoLOBMIE



339930 8900MEOMEIMY0s:

33935 9moiogL,  OmMmAmOE  o@gMe@mol  dodmborgols  bsfowl,  sligzg
dmdbds69dqdol ol asdmzombgols s 063H9M3093L  3mb3MgBHME  SHOMdMHOZ
300356090056, M0 OBV, 0¥ BS Lobol 0bEHYModEHO0MWO OSWMYO SGBGOMBL, 56
390dgds  sMLYdMd©EIL  dMGBELs s  BMIBTsMGIGOL  JmEOL.  33ag3s  dbY3Y
0m35¢0bfiobgdl 3mb3MEMo 3m33s60930L bLmEoswwemo dgos (Facebook) a390gd0L
30L90603 565¢oBUL.

06390307 33w30L  JOM-9OHMO  Y3gEabY  FPIODME  FOZOFIWIOVNWO  ©d
1639 BH OO IgmMmEos. 33eg300m0 0b6EIOZ30mL 4 Lobosb, 50bodb o LsdogolEtmm
B53MMIoL  BoMRYgddo, MGG 0O Mwo  0bBHIMZ0ML G030 dgoMBs, MMM
935Q930M0  33wY30L  JOM-gHMO  OJLYIBGHOO  FJNMEO.  33wWY30L  BoRWYddo
9mIbos 139305 IN0 J0MH3M0, OMIYE0E 8 JoOE 3835605l 2ogaBogbs (30T3ME
ROI5Ed0. 51939 Mbs0b Mg10dd0 Fodmozombs 100 MHgl3mgbE0/dmabdsmgdero.

d9MBg39:

15330930 39M0M©O IM0Es3L 3 ™39, 2017 Herol md@mddgem-w9393d96L, 30650056,
B39b0 330603980 gl 3 ™39 dglodhbgzo 9gEBHOIMO 0gm. 53 39M0MEA0 A5TMIoMbyEn
0465  5R0WMdMH030  3m33s60gd0 s  BMIbAsMgdgdo.  sbY3g  dgufogwroe  odbs
3063M9GMwo  3m335609d0L  Facebook 2390900 s  296bmGEogm©s  30639bG0L
LoE®dobgMeo sbsobo.

bemEosw®o 890l dmMol dgeBgme 0dbs Facebook, ®mam®E Lsds®onggwmdo
43959 bdocms dmbds®mgdso s 3Mm3)s6¥)eo Lm0 wIMO Jugeo.



0530 1. o@gms@rymols dodmboengs
30960 - 23630056900l OLiGHMMOS

0Mgboo - gl Lo@Gyzs dowosh bdoMs 239Ldol BOBBYLHEYgddo, Fgwosls mvy
43900096 3bm3Mqds5d0. 30Ol 9M0056 4963s6EHJdsBY Mozs 9Ju3gMEHd0E 30 396
056bdq00sb @y  bloMs  MmommgMmo  Fomaobo  Bo3Mmo®  2obBsGEHgdsl,  9b
3963oMGHGOLMb 539300090 Bovpbligdls  a30035BMBL, Mg dMgbol
06@9MH3Mm935305L 300093 RO 3033 9dLwyOL boool.

05350 LBo@Yzs (,,brandr®) dggaro 13560bs309M0 b0 BMIEObsMIGMBL s 3oL
50b0dbBs3L. 0bolv® 996856FHgd9dd0 LoBY3s ,,00960“ M83Ws30M39eo© 5©0b0Tbs3s

o009, M3 0gm 3bgero 6 ofigmes (Bulletin of the Transilvania University of Brasov. (2016)

Series 7%, Social Sciences. Law. Vol. 9 (58) No. 2, a3. 1).

XIX ULomzmbgdo, dguwomeo  36Mm©mdaool  gob30006M900l  3s6rogem@o,
06@@MLEGHO0s0Bs305d 39300 YMm39wELoOo IMbIsMmgdol Loabols (Bodse0ms, Ladmbo)
9306y §om3mgds  396GHMw0BdME  JoMbbgddo 25s0@0bs. sbogro  Fgmm3z0L (96
5QR0WMdM03) 3MMYJ3HIOL Mbs sgMHIMDgd0bs BB, MM FMIBAMGIYdOLYSE
0L0b0o 5b5EMA0H MBI Es0ALObMYdPBD. sS1go BB YIL FMEOL 0gm FoQdE0MS:
,,Coca Cola®, o ,,Juicy Fruit®, ®mdwwgdos ©©93s6ger mgdog dm300696. bbgsslbgs
06960900L 2563000560900l oLEHMEMOLL ) MAROM BI3MVMHTS30YO0M, I30b5bs3m, MMA
begEondo gOEM-gHMO  Y39@wsDy BLIdYo dMIbEIdo 339 50 fawdy dgdoo,
50LYOdMd6 (Bulletin of the Transilvania University of Brasov. (2016) Series 7%, Social Sciences.
Law. Vol. 9 (58) No. 2, a3. 139).

d69bgdo mBwom Lodow®ol 1/3 -l F9oagbgb; gl dMYbOl 3MIgdEOEO
39BLOBOZMYISS, MMI3S, MBWOML DMYPoIOMO Y39wsdg 3o3wgbosbo s 3bmdowo
0M9bgd0 0LYMO  5M53MTYOBE0ME0  MMYBODI30GI0S,  BIMAMMGOO(3S  FIYIODS,
mgbysdo s fomgwo x3s0o (Clifton, R. Simmons, J. (2003) Brands and Branding. The

Economist, 3. 2).



3991993900, 11560394 ol 93mbmIoz e go3wgbs, Mg dMYBLIOL SO MIMOZ
5 LOgMMITMMHOLM EMbYHY As9Rbosm; Bsgsomsq, 2001 (g, HMEaLsg GHo0wrsbols

000560 dos 3OHM©YdEo $115 Joosdl 3950396, MmO 3bmdowo dGMYIBOL (,,3035
30s“ @ ,,050dOMbMBEHO ) LogMomm  oMgdwegds $134 JowsOEL  MEHMEIOIOMOS
(Clifton, R. Simmons, J. (2003) Brands and Branding. The Economist, 3. 2). 09939, 00505950
390dgds  00g3sl, MM 5309090 3M9bOL  Aobbowrgs  Fo639BH0baol  FHowl
239609053 0MH9bO 56 sMOL FbMmErm© §3mbmIozsly J03m3bgdo gMmgmero (Clifton, R.
Simmons, J. (2003) Brands and Branding. The Economist, 3. 3). @©gobsm»30L ,,06MH9b0"
MRO® S MNBOM IgBHo bgds 53509dommo 33cg30L Logsbo. qoms d9bgxgMHgdoLY o
956 39GHMMaqd0Ls, 0Mg6OL BoEMbMBOLL 5dBHOWEMms© 033wg396 LsdgabogMm §Gggdo.
06MLEGHM00L BOHILMID JOMS, 83309350900 2560boEs396 dMIGBM6 H353d0MGdM
96535 09dsL. 55939 0M9bOL M9TsE03oBg 04dbgds 0930 BodOMI0, LESEH0s, 33Cg3s v
fogbo (Clifton, R. Simmons, ]. (2003) Brands and Branding. The Economist, 33. 1).

Ubgosbbgs 53500930096 b59M™AT0, dM9bol obGHMMomE FMHowdo Asbbogolsl,
MO0 053560 Fobslosmgdgwo - 329036000985 ©s ,bsMobbo® 0339009ds. by dGYbO

5oL ol, o3 30639L/6M50098 809336905 o BIBL MUzsdl Job bsOLbL. 539030l
956 393H0bgol  sbmEosEgos  dMIbEL  2o6dsMEGHogl  (1960), Mmam®E Lobgwl, G9gMIobL,
©@0DBs0bL, LOTdMEML 56 T 3TB0bS30sL Fgddboerls 03 JoBbom, MYMS FMEbEObML ghmo
39990390l 96 99894o3gmms 3mb63M9BH o XyMBOL 3OHMYJ300L b LgMzolgdol
0096308035305 s 3MMENJ305 398m0MBIL  3mb3MEM6EHJOOLIRID (96  3mEHgbgomeo
90535000 3637960963 gd0logeb) (Maurya, U. K. Mirsha, P. (2012) What is Brand? A
perspective on Brand Meaning. European Journal of Business and Management, 33. 123).
900-90H0 3sbox035300L (Chernatony and Riley, 1998) dobggom d6gbwo ogmas
12 090536 Bofogrs: 36960, OMAMOE wmym; 3M9bo, MmymeE LsTsOHMNEYIOH030
0bLEMI96E0; dMIBO, HMMOE 3MI3s60s; 3960, HMAMEMJ ,UEHIBMAMB0s", dM9bO,
GMmOE Gobzol 9gdsdbmdmdgdgaro 89M39¢0; dM96®O, MMyMOE 0gbGMdOL LobEgds;
06960, HMYMEOE LOsm0 IMIbTsMdEOL 4mbIdsd0; dMYbO, OHMYMOF VoMY GddOL
LobBgds; 3M9bo, MHMYMOE 06030 MOHMBY; 3MbOo, MOmymeE 3m3Mbo3o3E0s;
06960, OMAMOE  ©935BHIV0M0  COMYPIMWGds @S  0MH9bOo, MMAMOE3  ©©O™Io
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3963000690500 MdogdBHo (Maurya, U. K. Mirsha, P. (2012) What is Brand? A perspective on
Brand Meaning. European Journal of Business and Management, 33. 123).

560 d900b393900, HMEILSE 0153030039 04dbgds Ibmeme dMgbo s sdob
399009 bgds dolo 3MMEYJEHo© 3oMdbs. dGMYBOL 3OIMEJBHI® J9Msddbol ML
©50LAoL  3ombgs: OMYMMO  ODsobo  TMEbEIbL  IMIbTsMYOgdbg yzgwsby o
393965L? gl Ggodergds 0gmlb: FgBMm3s, M93Wsds, 30560, BoLO, 06O J9Y0WO3JO0,
39403900L 5MbHYd0 @S BH3S 3MH3MEMBGHOMWO Mm39M530900. 36M9bobao gMdgur350sb
3960m©do 3500  BsdoEgdss  dmdbAoMgdol  gmbgdsdo  WMosEyGo  0doxol
Bo9mMLOYgo0dgdws, 01993s, Losgms dolo Im3erg350sbo gx8gdBo. 96393 0bymeo
0350BsBOOLom,  3M9bobao oM ML Lovzgmalem  LETMPEgds  IMIWY350SH
393994303500 gogo3gd0L AoLsbMEgws (Maurya, U. K. Mirsha, P. (2012) What is Brand?
A perspective on Brand Meaning. European Journal of Business and Management, 33. 122).

dM9bol  LodoMNEgdM030  TgboByzobo  LbogoFMm  FoM3s0".  93mbmdozm®o

035BsBOHOLOm, dMgbO B5BEOOL LYydgbBogool 3oMHsdo®mo dgwgaos (Maurya, U. K.
Mirsha, P. (2012) What is Brand? A perspective on Brand Meaning. European Journal of
Business and Management, 3. 122)

dmem smfjengmerdo, d6MH9bobyo d969xdgbEHOL BHMI3OHOMMOEIGHO b, Mo

06960 gL 439D BMFY3O 5M5TGIM0SW MO 530305, M3 B30MAsL Fglodarms
2958bqUL (Clifton, R. Simmons, J. (2003) Brands and Branding. The Economist, g3. 1).

306 gabols d¢gbcols?

06960  306E30M0  AOTMEFEOEIGOSs, o3 dMmIbTsMGIIL 3O BH06
5393006M90L s ol MBGOM I9BHos, 300069 Lobgwo 56 60dsbo (Brands & Branding 3. 5),
d9L50sd0Los, Tobo  0b70bgMos sz obg ToMEG0305 s IMozoe  sb3gdBHL  moEegL.
393039 9dwo dgbgmgdol dobgozom dMbl Jdbol ol 3md3sbos, MHMIgwlss 0yo
909399036905, 09939, M95MMOE 3MGBEL 4 JOMOMOO 93EMM0/d9Jabgero 39ogL:



30093560900, 303bIsMIGdEgd0, 293¢960L dmIbgbbo s 3M3-3MWEHMGS (BHYEg30Doy,

306m, foabgdo, 36gLs, 0b@gMbg@o, dsldgwos) (Clifton, R. Simmons, J. (2003) Brands and

Branding. The Economist, 33. 150).

06M9bBg 3M33MGHMEOL  Bgdmddggds  3oa3 ghobgw  bosymxl  dobo
3obbogols s 33ag30L  HYEOWGIWMBSL 56> FBMWME  Fo639BH0bAMO,  96TY©
LEEFOMEMAOOHO 3PLOM.

93956 MHgomdsdo, dM9bo  a3b3ads 93MmbMB03ME,  LMEoSWO,

390GHMOM, L3MOEGI S OHYJWoROIO 3BM3MNBI0E 30. SBYMO YymgzewoldmdE3germdol
3900, b8oMs ol 300030l bogsbog begds. 3mbEHImYMboLEME LsBMASMYd5T0, L3

0600300090, L53MM0  BIbIMXJOOLMZ0L  Lobgwrol dozwmm3zbgds Lwemom, dMgboo
965350 3MNHOIL MBS 0g4mb 2o565x0BYdME0, 046905 gl Bo3MM s F03MMY3MbMT03,
LM EOMEMQ05, BDOM3MEMY05, OBEHMOM0, LYFoMmEH03s, BOWMLMBOs M) bbgs (Maurya, U.
K. Mirsha, P. (2012) What is Brand? A perspective on Brand Meaning. European Journal of
Business and Management, 3. 122)

6586Gmddo ,,Brands and Branding” (,06960980 s 36)960006905“) 3300bemdm, H™AI
06016@OL JNWHIOS 3NWIIHOYOIE YorodEYdd ©d 91939, 3NWIJHOYM® bEgds dobo
©93Mmdob0sE. 9933500  X9FIMMO  9x3gdBHOL  2o0m, dMYbgdo YoM 0bsMPRMbqdID
3mboEogdl 35659, Lobsd ImIbIsMYdgdol  3OOGHO0ZMWo oo 96  gPMHMOSBbEYds 50
3b6396300L Fglssgengesc (Holt, D. B. Brands and Branding. Cultural Strategy Group, 33. 4).

Forbes-oll dobgogom, bmgxzmoml yzgws @Omob Lsw3gmabm 86M9bgdl dmemob

9605b:

#1) Apple #6) Amazon
#2) Google #7) Disney

#3) Microsoft #8) Toyota

#4) Facebook #9) McDonald’s

#5) CocaCola #10) Samsung
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#11) General Electronics #16) Nike

#12) AT&T #17) Merzedes-Benz
#13) IBM #18) Oracle

#14) Intel #19) Verizon

#15) Cisco #20) Louis Vuitton

439005 3509960 3m3bAsmgdeol 4mbgdsdo 08gbo dwog® sM0ob BsdgFoo, GmJ
0b0bo 3063306 SLMEFOMEYdS dBOIEOL oMo gdsls s LodE0gMHgLEb.

Lodo@mggwmdo  (o®mdo@Ggdmwo  36M9bgdl  8093mm3b90s  obgmo  Lobgangdo,
OMAMMJO0(359: ,O0MOR M0, ,65090E030%, ,Eo©0dol ywgdo®, ,b3563F356M0%, ,0903069mMds
bsgds”, ,LobBg x0-99-m0 3OMPMIHIO0, ,,000580Mm%, ,BoMIRbIBSC s Lbgs. gl ob
069609005, HMIGd0E d5BIMDY IM535¢00 [ger0s sGLYdMDID S 565EPMYgdL Ho®Bo@Egdoo
99396 363296305b.

0696900 godMmbs@o396 LEAIGHWLL, (BM3MgdOL Hgbl, ImEro@olsl s IMsZs
Lolvm39e LmESE IO 0IBEMBL. FoQSX0MOLMZ0L, Fogoblgbmm, MHmym® yobs ,Nike®
5396030 Jomfjg3900L s 999913m3MMmdoL 0©Jowo 1990-056 §ergddo, sb Hmam gobs
SApple®,  sbosgo  93mbmdogol  3OHMBgLoMmborgdol  IbMosb, Fgdmddggdom s
W0dIMEM06Mwo oMM GOGOMID SbMEFOMYOIMwo Fgoddmby dGgboo (Holt, D. B.
Brands and Branding. Cultural Strategy Group, 23. 5).

B396L  Lo3mbgdo dMYbgdL FmMol  AsbBOHoo  3mb3MM9bgool  30MHMdgdT0
3003560900Lm30L LabomEbam 9930 gdgeros 3mdbIsMgdgmsb LHim®o 3mdmbozsgos.
01939, 9OHMN-9M00 25635MEHJd0lL dobgz0m, bbgsslbzs dM9gbol s®lgdmds dbmem
39BMH00 3163790963000 56 5M0OL godmfzgmero.

069bg00  056M1YdgOHI6  3OMPMIBHOL  BY3WsToMmPBOLS s 3OMIMMIGbol
505MLYdMdOL Fgdmnbgzgzsdoi 30. sbgm Mo mdsdo, dmdbdsMgdergdo ds0bz 03m3bobyb
65009 256055b353909/@5BobslosMYdGe 60Fsb-30L7d90L (Lobgero, BgMO, BMEDs), MOMS
9dmgbobsm 3MHM@IEgdoLs s byM30Lgdol 0IbE0B03sg0s (Keller, K. L. 2016, October
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5). Brands and Branding: Research Findings and Future Priorities. Marketing Science 25(6):
740-759. http://dx.doi.org/10.1287/mksc.1050.0153, g3. 750).

5075050  LMEOOWIMHO  FJOO03WHAHBMMTJIOL  LsFMowgdom  sGMdTbMEME
3003560900 5894569096 3mF6035305L  FMIBAMYIJW DD, Mg  IMIBTSMYGOGIO3
MEG009HNM3Y6 LolEOZ9gw dEYB M.

9cmdbdoM9de9d0 36M96mMsb 33Mbo3s300L M9BsdgM™M3zg ABgdom sbmGME0gWgd9b.
bdoMs g bgds  990s5MbYdOL  Lodwmogdom, MMIWgdoz  BHoMmBmgdegdols s
3o0b5©gdWgdOL  3MBGHOMWL  BoEdss, Go3  FoMIMIMdL 0oL LsFoMHMgdsl,  OMI
G®50030M0 3560393 0b3Mo  LEHMGHIR0gd0 890339 ml dMYBE™MD IMIbTsEdEOl
59300090 gdol dobggoom (Edelman, D. C. (2010) Branding in the Digital Age. You're
Spending Your Money in All the Wrong Places, Harvard Business Review, 3. 1)
9mdb3s6H9doll IMI0YIYGdsDBYG LBodMOLOL sLEb0ABsg0s dGYBEObYOL, GMmAMM3
956 3930bg0L obodwobol 3603369 ™ds s oo Qo630maMgds.

0M9b0byo, Hrmymea 95M39¢0byol olzodeobs

d69b0byol, MMam®E J563930bgol olgodwobol 33emg3s sg@oMs 1970-056
1980-056 §ergddo  sofigm. 70-056 (ewgdsdg 06Mgbobao  Fslom®  Homdmgdslimsb
SbMEOMOYIMES S 3MA3560gd0 dMYBEOL M93esdsl dbmermE 0dobmzgol 0gygbgdbab,
O3 B30 3MM©OMI30s boGolbboms s 3Mbd309000 gobglibzsg900bsm. 1970-056
1990-056 engddo 30 3335609035  ob  (odmfogl  obgmo  56589@ M0 GO
©0MgIMWYd9g30, OMIWIOLE  JMB3MMIBEHJIOLYD  goblbgeggdom  dbmerm  dsmo
36MOMmMJ30s Lmoz5DMdPs BmMmIbTsMgdgwl. 3 3gMomol 36Mm9bwgdo Rsdmyswodwbgb,
GamO3 5330L dnbOHmdgwo d6Mgbgdo (storytelling brands), Hmdgwmsi dmdbIscmgdeols
3Mb905d0 M508g sBEOO Mbs dgldgbmosm (Hampf, A. Lidberg-Repo, K. (2011) Branding: The
Past, Present and Future. A study of Evolution and Future of Branding. Hanken School of

Economcs Working Papers, 3. 4)
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06960l 2563056930l OLEGMEMOL M) Bo3MMHTS3Id0M, 193900 s30b5bsgM, vy
MMamO0  GEOBLRMOTo30s 2oboEss s MmEferosd dmsemgdo, XX Lomzmbol 70-0s60
D900056, 90-056 {engdsdcy.

70-0560 {ngdosb  Imymemgdmeo, obobowgdmos  dgbol  d9dg3bgdomo
dmqgewo (mind-sharing branding) ®mdgwoi d96@swe sbmEos3ogdHgs ©sdys®gdemo
(bbgoagoto - positional branding). 1990-0s60 §ergdosb gl dm@gro  gdmzom®
d0M9bobyo (emotional branding) as6s0gdbs. 0bEHIMBYEHOL gob3z0mscgdlsb ghmew 3o
- 39Bbs 9.f 306w dMgbobyo (viral branding). Loegolm gl Lsdo dmgero,
0M9bobyol  yzgws Fgloderm  I3EIWMBISL  59MM0sbgdL,  0dbgds gl 53963gdob,
3MbLan@sb@gdol, v 30035600l IgEmdYEgdol Jogh obbmemE0gwgdmwo dMgbobyo
(Bulletin of the Transilvania University of Brasov. (2016) Series 7*L Social Sciences. Law. Vol. 9

(58) No. 2, 93. 140)

B30bL  Lom3mbgdo 0bGHgMbgBHds dgsgows  ImdbIoGmdErol  IMI0YOGdS

0696 56. EOHMBMSD gOHMo, 51939, MBOM S MBOM 6530Id® YYdS 933398 FOROME
5Mbgdmob bmdol Lozombo. ©EY396gwo IMIbTsMmdgo 08OV  0bEgM309dL

96Mds, 9bobosgl 990mm935H9dME 35600563l s 3MYBMB  MODOGOHMBSL
bmEosEOHO 900l BsdwYsEgd0m 3MMEWJEOL 89dgbol 8909as3 93MdggdL. ymbogdo
956393HMmaq00  bffogarmdgb  dmdbdsMgderol  qobgzmoe  aBol  A9sfY39G 0w gdol
9009ds0©g @s Foegdmwo  T9rpgdol  dobg3z00m  IMPOGBOE0MYISL 939009095
LEAHOBHIPOSL, 8905BIBIORGOLS S MOYBODIFOM HMgdl (Edelman, D. C. (2010)
Branding in the Digital Age. You’re Spending Your Money in All the Wrong Places, Harvard
Business Review, a3. 1)

d00bb935, GMI LbmEoswye dgosl dM9bol ,,34356M0 Lobol® Lormzgomgbm
B3969%5 dgmderos; 3ol aodm, dmdbAsmgdegdol bsforo o YMMIMIdsL oI
dM9bgooL LmE0SEW G 339MEIOL. FOBso 050060 43593bMBAL, M Jowrgbosegdo
madm 3@ 063983H0E0sL ©gd9b LmEoswme dgosdo, 30O Ms0dg bbgsdo, GLoE doo
00536MMds, d0Bbglo, M) M0 OHO 0BLEHOEWEHJO0 Lmsz5DMdY6 (How to Preserve Brand
Health in Social Media. White Paper (2015), 3. 4)
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bmEosEE 990l 3M96DBY OIL MIM©O OO gBIJEHOL dmbgbs Fgmdwos; ol
15993909 LodMOgdss, 3MmGHIbE30MM0 IMIbTsMYOEXIOOL dMINBME sl3530MGdWS.
bemEoswGo d9os 3903930630 30, 91939 9OHM-9OHMO JoMgdMo BEBHMIGJR0sd MOYO
d6M9bgoobogol Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN MARKETING.

International Journal of Enterprise Computing and Business Systems. 33 1).

L3050 39006 Mrero 36Mgbol 9mbgzol 3omaglido

05906, GmEgLsg Lsdysrm oo  9MRY360L  Lodwmomgdsl 0dwg3s, MO0
3963L5DW3OM™, M) HMIGEo Jomsbo Imy30@EBL Lo39009LM FggU.

9M0-gmH0 Msbsdgmm™mgg dmgerols dJobgwogom (McKinsey Quarterly, David Court),
9mdbds69d9wo 30HMmYIE0L B33 4 9BI3L oob:
090B935 (Comsider) - 50 9@o3bg 8mIbIsMIGOI0 Fgbsderm 35M056FJds© 3936 dMIbL
9m0sDMYdL, 0Md3s bdod Fgdmbggzsdo dgool bgyozwgboom oergzg obgbl oo
B3OBOWHIMSL.
0993ob9ds  (Evaluate) - 53 9BGod3Hg 0mdbdsdeol dogh Lshgol 9Gs3bg dgoBgmeo
3500563900 TgLodEMms  FORIOMMZOIL, MoPsb dMmIbIsMgdgwo bBJoMos 9dgol MR35
99953590 gdoby s APoMmBMYdIGIOLYSD  (MoE, 0530LMOZ5, Sbor  0YJOLY o
39005690 HoOIMIMBY).
0d9dgbs (Buy) - 9mdbds6mgdegdol dbsmo MHomgbmds 3OHMm@MJ@olL 99d9bol Lodmermm
39005039G0@Wgdsls 56 00l 39653, LB Mo MEsE FosB0sdo 96 5IMBbYds. 53
9393D9 290530Y39@ OMWL 3035dMmdL 0LYMO  BoJGHMMGO0, OMYMEOGOO(3SS: FIBRMOIo,
bgdobszomdmds s gsbio.
Lbobstmmo s 8935380690s (Enjoy, advocate, bond) - dsb 9909y, o3 9mdbIoMgdge00
MM39w0dg 06Mm96BY 2953900908 5®BY36L s 3Mb3MYBHM IBMPIBHL F90dgbl, ofjyqds
MBOM OIS 3530060 oL S BOIBEL TOOL. IMTHTMIYTOJO 5945¢0dJOL MMPOYHDMIL
0696 ™5b, Bo TGOl MbEs0b MHPOIOMBL. 33009359 5B396s, MM dTbTsMGdEGdOL
60%-%g d9&0, GMIgdds3 (9M0-gOHmo dM9bol) 39608 dmgzeol Lsdrsergdgdo dgodobgl,
360300l 99d9bols 899gyo3 9Po®mMgdbgb dols Gglobgd mbesob 33aggzsL. v
dmdbdsMgdgwo 3dsgmxzowo ®Rgds 8965d9bom, ol ©93m39boEosl Mfggl 99 3O M©wJBL
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Edelman, D. C. (2010) Branding in the Digital Age. You're Spending Your Money in All the
Wrong Places, Harvard Business Review, 93. 3).

06960l 993963900l dgMBg3z0Lsl IMABAMYOYEDY FMO35Y35M0 3M0EHIM0MT0
Sbgbl  2oggbsl,  BoRoOMIE,  OHMYMEMGOOESS:  SOIOWOSE  TSbLMZMGOIMDS,
3BEM05bMds,  gbongBozs,  Imdbomds  (3GMMOMIGHOL  39GHIAMMH0g0L  BmMob, 813,
39MAMB0/INEGHMOM  LoBegzmgdlbs ©s  BsDBMOL  LgadgbBHgdl dmMol), wG™Io
55335300l MboMo @ LOFIMNWGIM035©0  FoMMYdOMEMds,  dlg3g,  dMYbOL
3063996096 bs®0sbmds (Holt, D. B. Brands and Branding. Cultural Strategy Group, 3. 5)
06M9bol glmBH03sdo, G5 mdds Mbs, MO39l YmzErols, 30BMsEMo  dbscy
3205B690s, 590GMIs3 OO YMMOEPGdS JmIMds 30DMol - maMmbs s JJRMMZOL
(Holt, D. B. Brands and Branding. Cultural Strategy Group, g3. 5).

Sheth et al. (1991) dMgbL sMHgMOL, OMEMOE oMM Gdsms  LobEIb.
396856 3gdol  dobggzom, 8Mgbol sMRG30L  25sfY39G0Wgds  F9BoLDBPIMGds bmo
doMOMOPO VOMYOMEGO00):

e 396430600 ©OMHJOMMGds - Mmool boGolbo Lbgs 9w @gebs@o390msb
390569000

e LmEosw®o  0oMgdMegds - bMOMH300o, ©s35385gmBomom  b3gd0;  30ymom
900900 bmEo)ddo/LsbmsMYdsdo.

*  99dmEO0MOO QOMJIMMGES - 250MOobs3Jos FosfY39G0wg09ddo, MHMIJwms Jowgds
3M3b390bg s Jum9gBH039Hg oYMHPbMBO bYds.

*  930LM9303MYMHO0  VOMYPOIMWOS - 35380MY0S BM3zs30MMO  3MmEbol  dogdol
bmO300L (892905, 5530560, OHMIgog Bogmmse  LAsOEGHBRMBL  33¢0l
5beglo ImEgErol LAsOHEHRMEDY, Homs 300390 A593bML sbowo Bogmb).

*  306MHMO0MO POMYOMEGdgd0 - gl VOMIOMgdd0 Lbgoolbgs LoEYISE0sDY o
9m3wabsHgs  ©9M30EIOIo  (F5400mo©,  dmds, JmOdfogo s .d). b
©0MHGOMEGdJO0  59MH05bgAL  LMEO0M-93mbMB03MNOH s  BOBoIME  S139dE 9Ol
(Modelling brand value from the consumer perspective: Evidence from the high-tech

Brandscape in Saudi Arabia, 3. 2).
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©093560090 LMEO0SE MO FJPOISWHEHRMMTJO0 0deg3s FgLodegdEMdLL, IMSZ5¢TbEMO]
DoM0mBbgl d69bol LoMYdMEgdgd0, 046905 gl dGYBOL sOM, FobMswrGo v
A99bEHMO0 dgmmEgdom FoMdmagbs, 308OMEO MBOMBOL sbowo gHbgdol godmygbgds
o) Ubgs. ©@ogb  LemgosewryOo  9900053¢sGBMEOINO0  momddol  s3mMfmMeg
d9L5dEgdMdYOL JAbOL, o3, gHo FBEOOZ, FoM3GEBHMEMAIOL 5393l 63060 gdOL BoGM
Lodmoegdsls, dgmMgl dbMog, BOOL IMIbIsMgdol dmerm©obgdl s “9d0dygdl Aol
50MBomb ol ¥M9bo, GMIgWoE Y3gwsbg g@o© Bmobgbl dsbbg FmsdgFogdsls.
5923560 5de09MdE0 dgx00MOL EOML IMIBTsMYdg by F0sdgFogdol Imbpgbols
900-gOHm0 Lom39gmgbm IgonmEo 0bmzs3090Bg dool; 3608369 m3zs60s, 3335609005
0bm3z530MMH0  dgom©gdom  Fos(i3obmb  dmdbTomgdgwls bds,  LmEoswwiMo
39@053WHGHBRMOMIO0 30, Y39wsbHg 3900 039396  0b6m35309HMdOL  3mB3MbgbEL.
3WMBSMM0 3033560900  LmEosm® 890005850393 0balL 500069096,  Gmymes
3mG9bEome 35039300y 3woBHBMOAsL, Goms 0bmzgszogdol 39d39mdom  gosdwrogMmb
153900 LoMY3sdm 3593560900 (Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN
MARKETING. International Journal of Enterprise Computing and Business Systems, a3. 1).
YL 50aM5306 0ygbgdl 8mdzgwgdw 35639H0bEIE FgPMEIDL. FoM3IIHMEMIBI
03056, MHMI dmdzgwgdwo JgomEgdol godmyggbgdom doBblL 396 Tgobs®B69d9b
(Edelman, D. C. (2010) Branding in the Digital Age. You're Spending Your Money in All the
Wrong Places, Harvard Business Review, 93. 3).

36535000 330935 39(3HY39wgdl 3563930630 Lm0 )Mo GO0l 59ErYsEIMdSLS
@5 dob 9o3w9gbsHg. @Ml 3Mm33s60gdo  gengzol LoLHGmsxzom 0m30L9396 Lbmaoswwy®
8900sbEOGa0gdL (Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN MARKETING.

International Journal of Enterprise Computing and Business Systems. 3. 4).

LemEosem®o 3905356039¢0630L g33e9bol Bgs Abmegromdo:

5 30335600056 1 5J@omMow 094gbgdl bLmEoswrme dgosls, HmMyme 3 doM3gEHobymwo
LEAHOSGIR00L Bofoel. 2009 Fgeol 3mI3s60gd0L Tbmermo 23% 094gbgds LmEosEw e
990005b. §399mm sL5HYE0s, M) MHMYME 0Y969096 30609 d0BbgLYOdO LmEO s TgEOSL:
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1. 75%-b 5g3b 30335600L 439MO Lo E Jugedo

69% 565b¢0g0L LEHOEGMULL S 553LgdL LBHOE0JOL Lm oSO Jugendo

57% 5945¢00093L MON0GOHPHMIYOL 39033900 LinkedIn

54% 0©gdl 9993519390l d0BbgLOL Tglobgd, LemEoswr Mo g0l bodwswgdoom
39% 5fo63mgdL deomals

o vk W

26% ol omz00mgdL (Neti, S. (2011) SOCIAL MEDIA AND ITS ROLE IN
MARKETING. International Journal of Enterprise Computing and Business Systems, §3.
5).

653G ddo ,Social Media and Its Role in Marketing® (,bemgoserv®o dgoos s dobo
Mo 3560393H0b330%) 3939 33000bWMdm, MM bLemEoSE MO dgEos F5639¢0bYOL 0YS
069600l BoLOSMOL BETMOYsE00gdss. L3005 MEMO F9E0s Bo639G0by0 Mbs ogbdstmls
0M9bL, ©9534sMML 30mbGHodBHYd0, MMAGOLsE 030 b330 396 O58YsMYd©s. U
9m0BooglL 965 FBMWMmE olgm dmIbTsMYdgEl, GMIgeoa bdoms 0dgbl 3Gm©wdAEL,
565990 2565300M3gOL BMYS® MO HMdL dMbOL dodstmom (Neti, S. (2011) SOCIAL
MEDIA AND ITS ROLE IN MARKETING. International Journal of Enterprise Computing and
Business Systems, 3. 7).

oOmDo0s LemEosMo 3900l 2sdmygbgds FoMdmamdl sboen dglodwgdermdgdl
3033560900Lsm30l, 119935, 0L 515939 HoMBMTMOL F561339vI LoBOPEYOM0Z MIOZYDL.
bdoGmos 9gdmbzg3900, OMELSE 96539000 IMLOBggdo  dGYEEOL  Lobgwls  goewdo
3bgo60dol dqloddbgers 09gbgdgh. 36033bgem3zs605 3MA3sb0s 93MmbEHMEGd©IL, M) Mo
303105 dobo 3MMEYYd3ooLs s dMHYbOL dgbobgd LmEosw e dgosdo. dMYbOL
@Mmmbs S BMEHMIOoL godmyqbgdsd dglsderms dmdbdsMgdgero dgamdsdo dgogzsbmls
50235035 90WOomMMdST dMgbL Fglsderms, LgHombEo LosgOmbg 9gdadbst. sbg39,
99Bo© Lo39MMEMs, IMIHToMgdEgdds ©935MMb bmds 3M9bol dodsdo (How to
Preserve Brand Health in Social Media. White Paper (2015), 3. 3). ¢g6OH™ ©s Mg6® dg@EHo
30035605 Jabols Lozmmotmo dMbol MB0E0sSXME 439MEL LmEOSWE dg0sdo, 0T3S,
56 50m{lagdl, sMH0L vy 9GS Fomo dMIBOL Lobgwrom IMYAOLEHMOMGIMWO  Ysedo
3bgot0dgdo (How to Preserve Brand Health in Social Media. White Paper (2015), 3. 4).
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96003bgarmgsbos  3m33560ol  Lm@EoseriMo 890050560393 0baol  aobgmaogds
93955 BB Yoedo 5635MH0dqd0L ImboEMmM0byl.

Bsd®mdo ,,How to Preserve Brand Health in Social Media® (,66mgqm® 9930656696
06M9bol Lok sbloeg LmEoswm@mo dgEool 30MmMdgddo“) §306MBg3L, MM  OHMELY3
bmEosere dgosdo 3Jdbom Bggbo dMBOL §39MH©L, 30MH39wgl gmgobs, Mbs
©536(3Mbgm, G®MI 439M-O0 MBOE0SCME0s, 5699 oo IMYHOLEBHMOMIDS MBOF0SWIMO
LEAOGHMLOL J3gd Mbs dm3zsbEobmm. DBmaoghmo bmEoswmo 8gEos  3EoGHBMEODs
©930G03NOHMdOL bs0b@LEGHWMdOL d9L5dEgO MBS 00d935. 31939
3609369crm35605, dGMYHOOL MBR0E0SWMEMO 39833900 903930098 dMBOL LmEosEIME
99005 339600Mb 5353538060909l d3MeqdL (How to Preserve Brand Health in Social
Media. White Paper (2015), a3. 4).

95639¢MEmagdolbmzol  LmEosey®o  dgools  dmbdoMgdol 3093 9Hoo
dodbogzgeo  dbsMy oo  JmEwEmdol  dmbs3gdgdol  LHGszs  dgadmggdols
d9L5dEgOEMBS, I3, 36033690 Mm35605, Bsm LHMEs© 2530xbMb Lox s s 30650
0683 35305/dmbs3gdg00.

900-90mm0 JobgHBo, MoGMIsg 3nd3560900 0MBg396 LmEosEIME F9gE0sd5M39E0bYL,
560bL o, ®MAI 500 F9mIE0sm, F9oMM3Mb OO MoMmEPIbMdom B30, Wobwrglio s
543190 dmbs39dgdo gzgws Lobol dmdbIscmdgwby, Tglodsdobs, olobo dgdwgdgb
9mdbdoMgdegdoll 30BbMmOM030 X FMBJOOL 2odM3wgbsl s oo dmmbmzbowrgdgdols
©530594mR0gdsL (Sarabdeen, J. (2014). Legal Risks in Social Media Marketing, 3. 1).

bLemEoswOO  390005JGH03M3900 OO  IMEWMEMdOL 30605  IMbs39990mab
P30mdol Lo gdsL 0derglzs s gu Imbogdoms BdsBol Fgloddbgars  godmoygbgds.
9dmdbdoMmgdgwms Imbsgdoms dsBol dgagbs 990degds yzgwsBg 3960 Lodwmowgds ogmb,
500 303356090805 dMIbTsM9dqdL Boy3gmgbim BYM3z0Lo TgbmogsBMb, Mz, dBoBBYLTS
3(3000900©  bs  AS0mM35olHobml oMo  dmbs39d9d0L  o330Ls s dolo
299mygbgdol  bgdsem30olL Lsgombo (Sarabdeen, J. (2014). Legal Risks in Social Media
Marketing, 33. 1).

509356 3065 dMby39990d0 03499olbdgds Fgergxnmbol 6mIMYdo, gEambiGols s
LoEbM3zM9dgeo  FoLodsmmMgdo, MmMIgdog bdoMs  LmEoswwyOo  dgool 0936
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9mdbdoMgd9wl 0530560 3065 239MHDY V0S5 5d3L FoMOMYOMEO. FoM39GMEMAGOD,
Ao bLmEosw e dgosl Fs639GH0baMwo doBbydoLIM30L 0yYgbqd9b, Fgderosm
3953600306 06300035305  IMBBTsMOgdOl  Fglobgd dbmewm 0d Jgdmbggzsdo, v
9mIbdoMmgdegdo Msbobds 560sb (Sarabdeen, J. (2014). Legal Risks in Social Media Marketing,
33 4). 99 0bxgm®Isgool  Bgdsmm3zoL  2oM9dg, 639G 0bymeo  doBbgdolmgzgols
3990myg9bgdolol, 0M®39g3s  9Ms  TbMErmE 30050 0bBMmMTS300L 330l 96BTY©
693w sdoMgdol (promotion) 3Jobmboi (Sarabdeen, J. (2014). Legal Risks in Social Media
Marketing, 33. 4).

306150 0683MmMT>300L 45dMmYgbgds 6300LF0IMO BMOT0M, 35¢JOOLS s 30MMBJdOL
900009d0L 56 0ol blgbgdol 5698y, GMI Tgucmm390E0 0bgmOTs30s Fglsderms
30035600l dMbs3gdms 35Bsdo Fg309L, 8936 J399obsdo 3MbRO0WI6E0SWIOMdOL 356MbL
50393l (Sarabdeen, J. (2014). Legal Risks in Social Media Marketing, 33. 5).

005l Lobgwdfoxzm MbogzgmLo@g@ol, d0Bbglol Bs3MWEHYGHOL MIGHMObEO
Bobm 96w9d0dg, Lozt Lomd@GHmOHm bsdO™Ido ,,bmE0sMHO g0l MHMEWO JsMt o

3003560900l 069bobaol 3MM39Ld0“ 50bodbogl, MMA ,06Mm960bao LmEosw® dgosdo
9539dHMO0s g39ws 9B93BY. dMBOL (36MdsMdOL gBEedosb, WOM (Word of Mouth
Marketing)  9563930b62599. ol 9x8gdGHMOMBL  AMBWomb  9MYMMO 3393
39bobogogls.

2011 Ggeobs, 5996M030L o6 393H0bYoL sbmEosEgool dogh gsdmdznybgdme 39Mbserdo,
30390 LEGHOGH0s o9mIm Facebook-ol ,,0mfmbgdol os30L“ gogagbsls. Bo@s®mgdweo
331930l Log3mAdz9gEBY 93BMMYO0 53bswYdY6, MMI sdm33egmewro 500 33356006 83%
9mdbds69d9wmb  MMM0IOHMOSL  Lrm30swMo G900l B3 gdom  SbmEM309wgdL.
39303,  33w93900  3bsYymaiL, MM  dmIbIsMYdIWo  ©EsTMI0YONE0s  LMEO0SEE
99005%g 95906, MmEglsg Jobomzgol Mibmdo dMbol dglobgd 0bxgmmdsgool dmdogds
bmOL. 330935, M™Iwol dobsbo ogm  dMY6EOL  gargd@BOMbmwo  FBIMISTFIMGOOL
©99dMyMx3099wo  0©IbGHOROE0MIds,  9B39bgdl,  MmI  gdmAGszgomwo  bodbom
dmdbdo6gdeols J393s 033wgds LMESH d90sL03MEJT0. TgbodsdoLOE, F330930M9d0
mMBg396 3™03356090L obgddm3zs69emb 999 GHM™bmwo dbs6H59F9M900L
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©99dmyMox309wo  bodbom s 0babEBH0BoE0Mgds  Aom3gmmb dMGBEL  sbgmo  GHodol
dmdbdomgdgwmsb  (9bmdodg, 6. (2014). ULm@Eosewry®o  dgool  OHmEo  Jsmoeo
3033560900l 36096060l 3O:M3EqLd0. 0wosl Labgwdfoxm Mboggdlodgdo, 33- 13).

50539 6586Gmddo  9bmdodg  LogdEMdL, OHMI  LoJoMmgzgwwmdo  LMEOSWIMHO
99005L03ME0L  A53MmYygbgdol 4oblbgs3zgdMo, ™s30LgdMHo BMOTS s GHYbgbE09d0
5MLGIMOBL. MEMRBODBIE0900 bb3oolbgs LmEosw® 89ossMbrdl dmMol, LemEosEME
Jugew - Facebook-l 56039996 M3065@gbmdsl, 0MdEs LmEoswwemo Jugwol dsGm3zol
39935600l ©oggd30L, Fgxsligdol s 3MBEGMmMEOL L3 swgdgdo goblbzsggdwmwo s
bdoGo 96098309605 (969dodg, 6. (2014). LemEoswMo Tgool Mmoo  JsOHmweo
3003560900l dM19b0byoL 3MM(3gLd0. 0eosl Lobgwdfonm «boggdLo@gdo, 33. 16).

6obm 9bmdodg Logmme® Bsd®M™ATo 50bodbsogl, ®md LmEoswmMo dgool 33wg3s
396530 OOM 5GP IH0S OGO 3MA3560900LMZ0L, HMIWgdoE F3OWMdIE BsOM
530G MOO00LMZ0L Fo6)3930b3o Igboxol dofimgdsls dobodsermMo sbsbstrxom s
06960l 3MHBOE0MBOMYBIL BoBIOBY s MM GHMIOEOYIO FJ0S sOBYBO - BJg30D0s
@5 65©OM, 39FOO g0, oMY M93WsTs s Bb3S, 9BIJHMO0 s LsobEGHIMglMm
30096035300L  LBodvoegdss, ™vEEs, oo (j3mds  JoBbMdMOZ  5IEOGHMMO0LMD
50596M00350M3560 O 965398009605 (9699J0dg, 6. (2014). LmaoswrmEmo dgool Gmeo
JoOmmwo 3m33560900L 36M960bgaol 3Mm3glido. oeosl Labgwdfonm Mbogzgdlbo®g@o, 33
2).

9330 ©YGHIWIM5© obobowsgl JoMmmwo 3md3560900L BGHOEIL LmEosw GO
9900l dmbTsMgdol  Ms30l9dMMYdgdL @S 9bodbsgl, MMI JoMmwwo  3md3sbogdols
LEHOGYR09d0 bdoc Jgdmbgzg3580 2563530 »EbMNMMO 5b5EIMYGdOLYSE.

bmEosEE 90530  9gBHoMEmo  3md3sbogdo  goblibgegqdmems  5©0d3s996 53
3o@GBMOMAsL s ImIbTsMGOGb  3m3Mbo3ogool  IBmEglBg  Aoblbgsgzgd o
d9bgomEgd9d0  5d3m. dFmIbIsmgdol dmermEobo s 3Mm33sbool FoghH  LmEoswrwE
99005L03M3930 25sATMWO BsdoKgd0, Moy F9dmbgzgz9ddo, Hobsswdwgymdsdo dmol
96035690056, 8ggao© 963930 Mwo  dogrolibdgzs 9M530BbMdMOZ0s (969dodg, b.
(2014). bLemEosEYOO F9gOOL OHMEEO JoOHMEo 333560900l dMYbEObyoL 3MHMEgLdo.

005L Lobgadfogzm MbogzgdLo@g@o, 33. 3).
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BsdG™ddo  gbmdodgl slggg 9m3ysgl olgmo JoMo sOLHSTMIZOMOdM s 33EII00
MO560B5:30980L 8096 259mJ399b9gdo sboergdo, MHMYMMGIOES: ,393395B00L 33K9g30m0
M9LwOLYGOL 39BEGHMO” s ,L59MMSTMMOOLM 253 FF0MZ5eMdS LoJoMNzgEM™.

2009 §gob 39339006 33ag30m0 MHYLMOLYdOL (396GHMO 5939Y69dL LodoOmzgumls
dgool  LoE®mdobgme  33e0g3sl.  33ag30L  Mbobdo,  LodoMmzgwrmdo  d9o0s
dbobgmdol MRO™ 0O bEMBOm LoMygdEMdL, 30069 Lrmdbgmls s sBYMdS0XS6T0.
Lodo0rM39w ™0 Fodmzomb I MgldmEabEgdol 47% Bofiomd®mog, s6 LMmwsw gbmds
d9o0sL  (9bwdodg, 6. (2014). LmEoswwwy®o dgool GMmEo  JsOmmwo 3033560900l
d69b0byol 3OM3gLd0. 0¢E0sL Lobgwdfonm MboggMLo@gdo, a3. 19).

50539 65dO™Ado  Lorgdo®os, GMmd 2011 Herol 93900960, ,,LogMHmsdmMolm
2993060350Md5 - Lodo®mzggerm® 59394690L Lods@mzgml Lotgzesdm dsBMOL 33935,
MOmdgdos  LBOYMMOEEIdMS  BoMmg3sdm  bsbstxgdol  fowo  Lbgosobbgs
9900053995 9090Dg.  LodoMmz9gwmdo LoMY3Wsdm  EIBILIMXJOOL MoEgLo bsffoero,
78% - do60mM55©, ,,MMYLMs30 2% s ,,0090L" 39w 930H09gdbY bofowgds (9bmdody, b.
(2014). LeEoswyOo dgEool MmO JsGmwwo 3md3s60gdol dM9bobaol 3Mmigldo.
0osl Lobgardfoxm Mboggdlo@gdo, 33. 21).

50bodbmaro 33e0935 JoMMOomMOL 03B, MM JosMomer 3md3560gdL 2903390,
1393030 MINEYOMWGds  4ooBbosD  MbEsob  Mg3esdol, 83  Fgdmbggzsdo
bmEosEE 90530 M93wsdol dodsMm s MHYLMMLYdOL oYL bofol GGmsogow
9900530 ©935806M90530 50569396, M35 5Bb0TBs305 LG, MMA 133930 39MHOMPO
2011 §er0sb ©9396@ye ©©)8n) 5MIJE3506 BobxsGal Gm3gdl.

Logmmo® Bodemddo 9bmdodg s0bodbogl 0dsbisg, MM 0b3gMbgEOmabIsmgdgwms
6oEbgzo  gogowgdom  LHGMsxzo 3H9gddom 0BOMEIds, 306Mg 03 3md3sbogdol Mogbgzo,
MOmdgog  0bGHIMbgBAL  093csdob  goblomogligdms  09ygbgdl  (9bmdodg, 6. (2014).
bemEoswOHO 3900l OHMEo JosOHmMEo 3m33560900L 3M9bobaol 3Mm3glido. owosls
Lobgedfoxnm «bog9mOLoG G0, 33- 21). ,LsgMNMIMEOOLM A53F0MZsMds LodoMMZzgErml™
39962560089%0m, 2010 gl 0bGHMbgd 93es890%g 39hgmwo ©sbsbobrxgdo 0,5 o 1
90¢0mb 593 MEML dmGol dgMygmds (9bmdody, b. (2014). bemEosw o dgools Mmoo
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JoOmmo 3m33560900L 36M960baol 3Mm3glido. owosl Labgwdfonm Mbogzgdlo@g@o, 33.
22).

030 ,39335L00L 339300  MglMLYdOL  (396GHMOL 2011  {erol 339350
393936Md0m, ©53065b53m, MM F0bgs35 GHMOOEOYIE F90sdo M93esd0MmYdsDY
BIOIXMWO  MglGLYdOLy,  J39ysbsdo  LmEosMMo  d9Eos  3ESGHRMEMTNO0 333
Y399 bdoco dmbdsdgdar 39023960©90L InGmOLsSs.

2011 ool dgool 33930l dobgz00 Lodos®mzgwrmdo y39gusby 3m3mEs®vyem

06&9m69(3)-3390©90L  LmEosWOO  Juggdo  oMmBMoEIBL.  LodsGmzgmmdo  (odygzsb
b Eoow® Jugenl Facebook {o®8moagbl. Lodo®mgzgwml Lsdmogmmdm obl@odw@gdo,

3m0@03mgdo s 30609 ) bLodmom HBmdol 3md3560900 L39O Loddosbmdobs s
Bofo®aol M9g3eedoMmgdsl Facebook-0b bodwoggdom sbgbgb. dogooms, Logs®mggermls
35 sd9bBHds 2011 ool 300390 9 ™30l 2963530Md580 3goldYIIBY A9BbMO3LgdIE
003wsdg0bg 27 338 oo sbostxs (96wdodg, 6. (2014). LmEoswyHo dgool Mmoo
JoOmmo 3m33560900L 36M960bgaol 3Mm3glido. oeosl Labgwdfonm MbogzgdLbodg@o, 33.
22).

bemEoswmo dgool dmbdsmgdols LobdoMol BMEs, Mo mJds b, 300306
SbmEoMmEYds  J399obsdo  0bEIMBYEIMIBAIMGIGdIOL  BEIGHOLE0IL  BEMEILISD.
Logdo@mzgemdo 06m3530930Ls s 39dbmermaogdols gobgzoms®mgds ©®al J399bol geo-
9600 MBM3MgL0  3M0MOHOEGIG0. BHmEOg 9oHm-9000 sbgm Boqomoml Foedmoygbl
LogoMrmM39wmbo geMm36v1e0 06m3z530980L §3LoLEHYAOL 3OMg]do.
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0530 2. bmosgny®o 99000 s doBbglio

bemEosw®ds 89050  89Jdb0sb M9y  FM535¢35M0  BHMIBLRMOTs300
39b035s. B39BL 3gMHom©do LmEosw Mo dgos 5s30sbmGmo 3mBMbozszool dMsgo
sb39gdBLo s dY3g, B0DBBYLBYE 9BIbL gogergbsls (Edosowman, S. O (January, 2011). The
history of social media and its impact on business, 3. 3).

dcmgmegdo 2000 Ferosd ©egdy, 89300 LemEosw)Ho 39053EsGHRBMEOTs
d90ddbs 03 FoBbom, GMI o530 gdMoym  3mIMbozsEos 00 9@sd0sbYdL  FmEO,
Gmdwgdog  Loghmm  0bGHgMgbgdl 0BosMgdEbgb. sligo 0b3ghgligdl, Gmamea Fbo,
Dot0mopabs: 3mliogs, gobsmergdol LEgH™, 30bm s 6.8. 53 Yz9woxzgMds sMI03Y
00mgddgs 005%Bg, v GMYME ©s0fiym bbgoslbgs d0Bbglids Lsgmms®o Mmool
693wsdoMgds (Edosowman, S. O (January, 2011). The history of social media and its impact on
business, 33. 3).

SMLYIMOL  5MOYMMO  39ML0S, V) OHMYME 05  BME0IWIHO  FYEO0o.
bmE0swmo  Jugergdol oo  4sdmbgbs 1990-056 {iergdmsb  sbmEo®mgds. Sbgmo
Jbgagdol Booomgdl Foerdmoagbl: ,,Six Degress®, ,,BlackPlanet” s ,,Asian Avenue®. gl
Mbo0b LMESWMMO 390390YO0 0gm, LOWIE 9Tl gOMTB1MIb 0bEgMSJE0s
390 Lo3mb@EodB™ Losby oyMbMdom Fggdermo gobgbm®mEogwgdobsom (Edosowman, S. O
(January, 2011). The history of social media and its impact on business, 33. 3). 3bsoo,
©OLEEIMO0m, MBOM O NBOM  Bo3wgdo  5sF0sbo  LoMRgdwml 5833560
3oGHBMOIGO0m,  MoEAsD  olobo Fgdamddo T9gddbods  (36MdOEBs  5bsEIMqdDs
Bosboggams.

90-0560 fiemgdo  d0dBo3gro  3gHomEo  oygm, dbY39,  BEPMPIMGOOLM30L. 5T
3960030 5JBH0MMS© 305MOIIMES Bb3sslbgs dermyo, Fodsoms, ,,Blogger” o
,»Epinions®. gl ¢3065L36900 FoMdmoygbws 39302390©L, Losg  dmabIsMgdgdL
3990m®  2536Mm3m©bgb  3Mb3MgEHME  3OMEEosl s 899939L9d0bsm  ogo. 90-056
fangddogg d90ddbs 93e035330900 ,,ThirdVoice® o ,,Napster®, G®Iwgdosz ©EIL 506
5MLGIMOL  Bobo®By. ,,ThirdVoice” (oMo gbs magsbm  @sbsdoBdl, MMIgeros
dmdbdo6gdgl  Lsdoegdsl  9dw93s,  YEBH™M3gd0bs  3mT96E MO0 3903390 DY.
330353008 3mb3mM9gbBgdo  bdoMs  ©igmdEbgb 005y, MmI  ©EM39dMo
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30096306900 bdod d9dmbgnzsdo 3asemeo 96 30wold(sdgdeemo ogm. ,,Napster”
9sLoengdol 2oLoB0sMgdgE LgM30LL FoMdmowygbos. dolo Lsdwmomgdoo dmdbIsMgdwgdls
3990mm, 9OHmMsbgmolomzol  2ogboscmgdobsm  dMLogls, B3gMwgdMogz0  dofirmgdol
35900l 339MEOM s3WOom, G55 d90amddo Ls3MMMHGIOL MRl IMPZ)39© 0gbs
doBbgmeo (Edosowman, S. O (January, 2011). The history of social media and its impact on
business, 33. 3).

2000 Hgarl LeEosgrm@ds 89000  gob30msM9d0lL  sbogw  GHowsl  dosefos. 5d
3960mEdo  IMs35wo  sboo  LmEoswiMo  Jugeo  4sdmBbEs  sL3sGYLBY. Sl
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v 30835605 bmEose®  Jugerdo  3mdbdsMgdgemsb  3mImbogsgool  3GmEgLol
9mbo@MmM0obal 99¢39md0693900L MoMm©IbmdOL OMZWOm SbMMEF09EOb.
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v 3m039605  0mzoolffobgdl  ,,Facebook“-ol  69d0oLdogH  sbowr  GHO®9bEL @9
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